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SOCIAL MEDIA FOR ABSOLUTE BEGINNERS

https://travelmarketingandmedia.com/


MAKE YOUR
DECISIONS

Momentum requires action.
To take action you have to

make decisions. 

Making decisions is hard.

Make the best decision you
can with the information you

have in the moment. 

Take action. You can always
adjust in the future.

The worst thing you can do is
choose to do  nothing.
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Decide which platforms you will work on.
Facebook? Instagram? Pinterest?
LinkedIn?
You only need 1 or 2.

Decide who your preferred suppliers are.
Which destinations are you going to post
about? Write a list of all the destinations
that those preferred suppliers service.

Decide where you are going to get your
content. Are you going to source
images? Are you going to write captions
and hashtags? Are you going to hire a
team? Are you going to join TMM
Membership?
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Decide which scheduler you are going to
use. Who is going to upload the content
and schedule it? Who is going to interact
with your audience and find people to
engage with?

Decide what your commitment to social
media is going to be for your business.
How many posts, reels, and stories per
week? Where are you going to drive the
traffic to? What is the goal?

Decide what your commitment to email
list building is going to be for your
business.
What are you going to do to start that
journey? What skills do you have and
what do you need to learn?



SUPPLIER #1 - NOTES
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SUPPLIER #2 - NOTES
2

SUPPLIER #3 - NOTES
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SUPPLIER #4 - NOTES
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WHO ARE YOUR FOCUSED SUPPLIERS & WHO DO THEY SELL TO?



SUPPLIER #5 - NOTES
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SUPPLIER #6 - NOTES
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SUPPLIER #7 - NOTES
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SUPPLIER #8 - NOTES
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WHO ARE YOUR FOCUSED SUPPLIERS & WHO DO THEY SELL TO?



SUPPLIER #9 - NOTES
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SUPPLIER #10 - NOTES
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WHO ARE YOUR FOCUSED SUPPLIERS & WHO DO THEY SELL TO?

LIST OUT THE DESTINATIONS THAT YOUR PREFERRED SUPPLIERS
GO TO



5 POINT CHECKLIST
Here is your post-session checklist. 

Don't worry, after the session, this will all be 100% clear for you.

1
PLATFORM SETUP
Create a business account on the 1-2 platforms you have chosen to
work on. Make sure the handles match your business name.

2
BIOS, HEADSHOT & URL
Use your face instead of your log, write a clear bio saying who you are,
who you help and what you do for them, put in a link to your website,
LinkTree, Milkshake or lead magnet to start driving traffic to your website.

3
CONTENT PLAN
Map out your first month of content. We suggest stopping by the
travelmarketingandmedia.com/shop to buy two bundles to get you started.
Upload it to your chosen scheduler.

4
BLOCK TIME TO BE SOCIAL
Spend 10 minutes "socializing" with the type of people you would like to
book travel with every day. Sandra will show you how to do this. 

5
FOCUS ON CONVERSION
Keep the focus on getting email subscribers, not likes, comments, or
followers. The goal is to engage in a genuine conversation so that your
audience will want to visit your website and join your email list.
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