
E M A I L  M A R K E T I N G

T R A V E L  M A R K E T I N G  &  M E D I A

p l a t f o r m s
LIVE TRAINING + REPLAY + BOOKLET



The
LIVE EVENT



HANDS-ON
TRAINING IN
THE PROGRAM
OF YOUR
CHOICE

Many people are visual learners
and watching someone actually
demonstrate a task is the easiest
way for them to digest the new
skill and give them the confidence
to do it themself.

In this training Sandra will start
from scratch in each program:
Convertkit, Mailerlite, and Flodesk.
IYou are guaranteed to learn best
practices to keep your email
marketing efficient and effective.

www.travelmarketingandmedia.com WEBSITE IN A WEEKEND

Live
DEMONSTRATIONS

Practice time +
INSTRUCTIONS

Once the Live training is over it will
be time to setup your own email
marketing platform. You may be
starting from scratch or perhaps
you are tidying up and making
improvements. Maybe you can't
attend the Live training and plan to
watch the recording - either way, a
set of step-by-step written
instructions will be a long way to
giving you a much needed boost
of clarity and confidence.

It's time to dive into email marketing
with confidence and clarity.



Create opt-in forms

Setup your branding

Setup automations

Setup email sequences

Read and understand analytics

Create groups, segments and tags

Submit your question for Sandra to
answer

Create templates for promos

Cleanse and maintain your list

This is a live training for 2 hours
followed by a Q&A

This is a Q&A follow up session
approximately two weeks after the live

event.

DAY 1 FOLLOW UP

Your
COURSE PROGRAM



Your
LIST BUILDING



If you're new to the world of email marketing you an easily get lost in the new language. 
To make your life easier we have put together this quick read reference.

BASIC TERMINOLOGY

FORM OR OPT-IN FORM
How a subscriber joins your list. Enter a name and email address and you're subscribed!

LANDING PAGE
Like a Form, but with more content and design. Landing Pages are stand-alone and can be used
in place of a full site. They can be built on your email marketing platform or if you already have a
website they can be a hidden or un-hidden page.

SEQUENCE / WORKFLOW 
A series of emails sent automatically based on the subscription date. The content of the emails is
evergreen.

BROADCAST
A one-time email sent to a specific group of Subscribers (or to your entire audience).

SUBSCRIBER
Someone who gives you their email address to receive updates.

TAG
A bit of metadata added to a subscriber's profile to track their activity or preferences. Tags can be
used to keep track of purchases, what a Subscriber is interested in (e.g. cruises vs safaris), how
engaged they are (clicked a link in a Sequence), and where they were imported from. 
A Subscriber can have an unlimited number of Tags.

SEGMENT
A saved selection of any combination of Forms, Sequences, and Tags. This makes it easy to
access later for sending a Broadcast or viewing the total number of Subscribers. Segments never
have duplicate Subscribers even if the Subscriber is in multiple sources for that Segment.

EMAIL
MARKETING
GLOSSARY



EMAIL LIST
BUILDING

CREATE YOUR OPT-IN FORM & GROUP/SEGMENT

GENERATE YOUR EMBED CODE

Create a group or segment for your new subscribers. Call it something like 2022 Website subscribers.
Create an opt-in form. It must be a form that will give you an embed code at the end.
The form should collect first name and email address at a minimum. We also suggest collecting last names.
Make sure that everyone who completes the form goes into the group or segment you set up.

Once you have completed your form and saved it, it will give you the option to share the form.
Select embed code or HTML code. Copy that code and have it ready for your briefing form and the
weekend.

SETUP UP YOUR EMAIL MARKETING PLATFORM

Choose your platform. We suggest ConvertKit, Mailerlite, or FloDesk. 
Create an account.
Add your logo and brand colors and verify your domain. 
We will provide detailed instructions for all three platforms.

SETUP YOUR WELCOME EMAIL

The form will be embedded on your website when we build it with you. When a visitor fills it in, you'll want
them to receive a welcome email, welcoming them to your community and letting them know what they can
expect. 
Starting a new sequence or automation create the first email and paste in the welcome text on the next
page.

TEST YOUR AUTOMATION

Once you have completed the steps above make sure they flow together automatically by testing it. Preview
your form, fill it in, make sure you receive the welcome email and then check your subscriber list to see your
name appears and that it is listed in the new group/segment that you created. If you get stuck, reach out to
the chat support at Mailerlite, ConvertKit or Flodesk.



THE POWER
OF

planning



WHY YOU SHOULD WRITE YOUR EMAILS
IN GOOGLE WORD FIRST

Sitting down at your desk to compose a sequence of
emails for an upcoming campaign can feel like you’re
staring down an endless tunnel of confusion and
frustration. Maybe you’ve stood up to grab a snack,
maybe you’ve scrolled the last hour away on Instagram
or maybe you’re just tapping your pen against a blank
piece of paper. It’s okay, we’ve all been there. This is
why planning out your email campaigns well in
advance will help you avoid hitting this wall in the
future. If you take three things from this article, let
them be this: Batch write your sequences; write every
email with a specific intention (have a clear conversion
goal in mind), and get comfortable with automation.

Clear off your desk, switch your phone to silent, close
the 150 computer tabs you have open, and take a few
deep breaths. It’s time to get planning.

GOOGLE WORD FOR THE WIN

The best place to start is at the beginning, and that
would be where you decide to draft your emails. We’re
huge fans of Google Word for various reasons, one
being the built-in spelling and grammar check. Another
convenient feature is that all your work is automatically
saved, and if you actually hit delete, it’s easy to undo.
We recommend you take it a step further and create
different searchable folders so that when you’re
looking for content to use to repurpose for your social
media or elsewhere it’s easy to find.
 

DEFINE YOUR AUDIENCE 

There’s no sense in writing a single word if you are not
clear on whom you are writing to. If you’ve been
building an email list, and segmenting them, it’s much
easier to draft emails or email campaigns that are
specific to those customers' interests.



SET YOUR INTENTIONS

Before you start dancing those fingers across
the keyboard in email drafting fury, set your
intentions for these emails. What are you
hoping to accomplish with your emails? If
you’re writing out a campaign, what are the
goals? Are you looking to nurture your
customers? Are you offering a travel
opportunity? Are you opening up a Facebook
group and want to recruit new members?
Knowing the end game makes it easier to
start writing. 
 

BRAINSTORM & DRAFT UP
SUBJECT LINES IN ADVANCE

It’s the first thing your customers will see in
their inbox, and it doesn’t matter how epic
the rest of your email is if your subject line
falls flat. If they don't connect to the subject
they won't open the email. So make sure to
write a list of 6+ subject lines, walk away
from them, and then come back and choose
the best one.
 

ESTABLISH A SCHEDULE &
FREQUENCY

This is the perfect time to write out a
schedule for your fresh weekly content and
map out any email campaigns you want to
run in advance. Some travel advisors prefer
to map out their campaigns quarterly, and
some prefer to run them to boost sales
before a particular season like wave season,
spring break, or Christmas. Whatever your
email frequency, setting a schedule out in
advance will save you from throwing your
emails together in a disorganized rush.



SAVE TIME BY USING A PRE-
DESIGNED TEMPLATE

There is a bit of debate surrounding using a
custom-designed email template or using a pre-
designed one. In all honesty, it’s a catchy subject
line plus interesting and relevant content that
your subscribers are looking for, not how pretty
the border is surrounding your email. Not, that
isn’t to say that your emails shouldn’t look
beautiful, but you can accomplish that by using
pre-designed templates provided by email
marketing programs like ConvertKit and FloDesk.
These programs have plenty of eye-catching
templates that you can customize to bring them
in line with your brand colors.

SET A TIMER TO KEEP YOU ON
TASK

The purpose of planning your emails in advance
is to save you time, so it’s only right to optimize
the time that you are trying to save on another
task. If you’re not a natural writer, you may need
1-2 writing sessions to map out and write your
emails, but if you’re someone who tends to get
distracted or procrastinate, you may need a little
incentive. Set a timer on your phone for a
reasonable amount of time, and challenge
yourself to get the task done before the timer
goes off. 

Organizing fresh weekly content and writing out
email marketing campaigns are likely tasks that
sit at the bottom of your priority list, but your
business is going to suffer if that continues.
Planning out your email in advance, setting up
your templates, pre-organizing your subject lines,
and setting your schedule are all ways to set you
up for success, and ensure that this particular
marketing strategy is used effectively.



WHICH PLATFORM
WORKS BEST AND 

how do you choose?



Email support

Live chat support

Phone support

Video tutorials

Facebook group

Lowest price possible

Reporting & analytics ability

What your friends have

Not having to move as you grow your list

Option to create preferences

Design & aesthetics of templates

Sequence setup

Easy tags & segments

Savings for annual payment

What is most important to you?

There is an email marketing platform for
everyone but not every platform is for
everyone. 

We suggest making a quick comparison
sheet to choose the right platform for
you.

Choose which of the elements to the left
are important to you and then fill in the
sheet with each of the options you are
looking at. 

Remember to think of your growth, and
where you want your email list and email
marketing to be in one year from now
and in three years from now. It's not hard
to move platforms but if you can avoid it,
that's ideal.

Once you have picked your platform, you have two options to get it set up and ready. You can either
work through the setup yourself (most platforms have incredible tutorials in their help manual), or you
can hire someone to do it for you. 

When you hire someone to help you, make sure that it's not a virtual assistant who is not an expert in
the platform. When you hire someone who is just "familiar" you are paying for them to research and
learn as they go. Head over to the Facebook group of that platform or onto a gig/project website and
search for people who have that platform as their expertise.

Visit www.travelmarketingandmedia.com/smarttools for our recommendations.

WHICH PLATFORM IS
RIGHT FOR YOU?



TYPES OF OPT IN
FORMS



EVERYTHING YOU NEED TO KNOW ABOUT 

An opt-in form is an online form (usually asks for
name, email, and now preferences). 

When someone fills in this form they are officially
climbing into the top of your marketing funnel and
turning from a stranger to an email subscriber. 

Having highly engaged email subscribers will then
convert into paying clients.

What information is collected in an opt-in form?

When someone completes your online form, they are
giving you permission to contact them, in fact, they
actually want you to contact them. They are interested
in what you do/sell and how it can benefit them. 

To stay connected to your email subscribers you'll
need to collect their first name, last name (you'll regret
not doing this when your list grows big and healthy
and you have 500 Lisas on it), email address,
company name (only if you work business to
business), and now, their preferences (keep reading
for more on that). 

With this information on your form, you'll have
everything you need.

How do preferences work?

Preferences are relatively new but it's worth their
weight in gold. At the time of opt-in, you ask your new
subscriber what they'd specifically like to learn more
about - a type of travel (family, romance, river
cruising) or a destination/region (Europe, Caribbean,
etc). 

Asking these questions will allow you to curate
content that your audience wants.

opt-in forms



WHERE DO YOU CREATE THE OPT-IN FORM?

You'll need to choose an email marketing platform to use. We recommend ConvertKit and Flodesk
for travel advisors. If you check out the Smart Tools page on our website you'll see why.
There are other options out there if neither of those interests you.

When you log into your email marketing platform, the first thing you need to do is create your opt-in
form. 

Your opt-in form will capture the contact information of your new subscribers.

WHERE DO YOU PUT THE FORM WHEN IT IS CREATED?

When you have created your form you will need to share it and promote the benefits of filling it in. 

To share your opt-in form you will either embed it using HTML or Java code (your website designer
will know how to do this) or by sharing a URL (a website address).

If you use the URL for your form you can create a button and link that button to that URL. You can
also share it on social media and in emails.

Inline forms—These have two code snippets: one that you will need to add to your website
header (before the /head tag) in your website editor and one that you will need to add to your
post, page, article, or sidebar on your website where you want to display your form.

Pop-Up forms—These have one code snippet that you will need to add to your website header
(before the /head tag) in your website editor.

Full page forms—All this code talk freaking you out? Good news: Unlike the Pop-Up and Inline
forms, the Full page form requires no code at all. To share it, all you have to do is copy and paste
the Full page form’s URL generated for you when you create the form. Then share it on your
Linktree, as a link or button on your website— wherever!

WHAT TYPE OF FORMS ARE THERE AND WHY ARE THEY DIFFERENT?

There are several types of opt-in forms. Depending on the email marketing platform you choose, the
names of them may vary but the function remains the same. 

HERE ARE THE MOST COMMON TYPES OF FORMS:

WHAT HAPPENS AFTER YOUR NEW SUBSCRIBERS OPT-IN TO YOUR EMAIL LIST?

Well, this is where the magic (and hard work begins). You need to email a new piece of content to
your subscribers every week. Maybe it's your podcast episode or a new article on your website. 

https://help.flodesk.com/en/articles/3305271-how-do-i-share-an-opt-in-form-if-i-don-t-have-a-website


Tags vs Segments

AND HOW THEY CAN HELP YOUR
MARKETING AND SALES



n o m a d i c   |   2 4

Segments allow you to separate your audience
into larger groups. Perhaps you have two or three
main niches or specialties within your business.
You would create a segment based on each of
those niches. However, that only gives you limited
information. By adding tags you are able to drill
down deeper into how your audience thinks,
behaves, and ultimately engages with and then
books with you. 

Tags allow you to take note of how your
subscribers found you - you can tag them based
on if they opted in from a lead magnet on social
media, from an opt-in form on your website, or
from a link shared at a consumer event. You can
tag your audience based on what links they click
on within your emails - for example, if they click
on a photo album of river cruising images that you
sent out in your email blast, you can tag them as
"interested - river cruise". You can also tag them
as "client - past" or "client - proposal" to signify
their status with you. Imagine then being able to
email all clients who have received a proposal but
have not booked yet.

The more you know about your audience the
better you can tailor the content that gets sent to
them. 

Here are some ways you can segment your email
list...

When you open your email
marketing platform - be it
ConvertKit, Flodesk or something
similar, you will find a list of your
subscribers. These are people who
have either been manually loaded
by you (with their permission), or
who have opted in at some point. 

Consider segmenting your list into
mini-lists - you could think of each
list as a piece of a big pie.

The more you can speak directly to
each segment and their interests,
as well as tracking their email
behavior (opening and clicking),
the closer you will be to closing a
sale with them. 

Graphic by convertkit



HONEYMOON SEGMENT

If you are looking to do romance travel for
your clients, wouldn’t it be better to tailor
the content of the email to specifically
honeymoon vs anniversary trips? If you did
a honeymoon trip for your client back in
2019, it may seem a bit tone-deaf to send
them emails that talk about upcoming
honeymoon trips. Instead, if you create a
tag called "client - married" and tag your
clients as they get married or as you learn
they are married. Don't think your
honeymoon content is now wasted. All you
have to do is adjust the wording about the
destination and experience to be for
anniversaries, not honeymoons. 

GROUP TRAVEL SEGMENT

Have a group that you host each year? 
The copy in your email will have a different
meaning based on whether your audience
is a past attendee or if they’ve never gone
before. Again, the details within the email
will remain the same, but with tags, you
can split your segment and adjust the email
specifically based on the audience. “Do
you remember how much fun we had
together on our safari in Kenya? It’s time
for the next adventure - if you’re all in
again…” vs “It’s time for the next great
adventure, I’m sure by now you’ve heard
the stories of how much fun everyone has
when they travel with us, but don’t just take
my word for it, check out this video from
our last adventure and then …”. 

Additionally, tags are helpful to update
those that have booked with the group, so
that you can stop marketing to them to join
you, and instead flip the emails into
encouraging them to invite their friends and
family to go with them.

People want to feel like you “know” them.
They don’t want to feel like they’re just a
number in a database. 

When someone buys from you, and you
continue to send them emails asking them
to purchase what they already have, they
start to question if you actually care about
them, and instead start to think you are not
organized. 

As you can see, tagging subscribers and
then sending emails to only segments of
your list is the perfect way to keep close
and personalize, and not "over-sell or over-
market".



CONVERTKIT

HOW TO CREATE AN OPT-IN FORM & SEND AN AUTOMATIC EMAIL
Collect email addresses as your subscribers sign up for your lead magnet.  WATCH  READ

HOW TO SET UP AN AUTOMATED EMAIL FOR A NEW SUBSCRIBER
Send new subscribers an email with a link to your lead magnet and introduce your business and
upcoming sequence of weekly emails.  WATCH  READ

HOW TO SET UP AN EMAIL SEQUENCE
This is how you will distribute the link to your weekly content.  WATCH  READ

HOW TO SEND A ONE-TIME BROADCAST
This is how you will send "travel opportunity emails".  WATCH  READ

HOW TO CREATE AND EDIT A SEGMENT
Learn how Segment filters work and how to target your subscribers.  WATCH  READ

EXCLUDING WITHIN A SEGMENT
Choose the subscribers who should and shouldn't receive your emails.   READ

HOW TO FIND SUBSCRIBERS WITHOUT ANY TAGS
Determine a list of subscribers who don't have any tags.  READ

HOW TO ADD OR REMOVE TAGS AND SEQUENCES IN BULK
You can now delete or add tags and sequences to a group of subscribers using the bulk actions
feature.  WATCH  READ

EDITING AND DELETING A TAG
Learn how to edit your tag system as your business changes and grows.  READ

CONDITIONAL EMAIL CONTENT BASED ON TAGS
Create more personalized emails, to your subscribers, based on tags.  READ

HOW TO TAG EXISTING SUBSCRIBERS
Add subscribers to one (or more) of your tags.  READ

FOR A COMPLETE OVERVIEW, CLICK AND WATCH HERE

FURTHER SUPPORT & TRAINING

https://youtu.be/_RmI6vQhGu8
https://help.convertkit.com/en/articles/3860348-how-to-create-your-first-form-in-convertkit
https://youtu.be/V37_Ud5QdM4
https://help.convertkit.com/en/articles/5523023-how-to-create-your-first-convertkit-visual-automation
https://www.youtube.com/watch?v=6VFm3tD3nGI
https://help.convertkit.com/en/articles/2502629-creating-scheduling-sending-a-sequence-in-convertkit
https://youtu.be/CUqnTbJlqgM
https://help.convertkit.com/en/articles/4212107-how-to-send-a-broadcast-to-a-single-subscriber
https://help.convertkit.com/en/articles/2577659-how-to-create-a-segment
https://youtu.be/aRPGuWSbbzA
https://help.convertkit.com/en/articles/2577659-how-to-create-a-segment
https://help.convertkit.com/en/articles/2502646-excluding-within-a-segment
https://help.convertkit.com/en/articles/2502646-excluding-within-a-segment
https://help.convertkit.com/en/articles/2502723-how-to-find-subscribers-without-any-tags
https://help.convertkit.com/en/articles/2502723-how-to-find-subscribers-without-any-tags
https://help.convertkit.com/en/articles/2971562-how-add-or-remove-tags-and-sequences-in-bulk
https://youtu.be/UDPpAiS-m1I
https://help.convertkit.com/en/articles/5026982-how-to-use-bulk-actions
https://help.convertkit.com/en/articles/2502586-editing-and-deleting-a-tag
https://help.convertkit.com/en/articles/2502586-creating-and-managing-tags
https://help.convertkit.com/en/articles/2502501-conditional-email-content-based-on-tags
https://intercom.help/convertkit/en/articles/2502501-advanced-email-personalization-with-liquid
https://help.convertkit.com/en/articles/2502659-how-to-tag-existing-subscribers
https://help.convertkit.com/en/articles/2502659-how-to-tag-existing-subscribers-in-convertkit
https://help.convertkit.com/en/articles/3670445-getting-started-lunch-learn-video-series
https://help.convertkit.com/en/


HOW TO CREATE AN OPT-IN FORM & SEND AN AUTOMATIC EMAIL
Collect email addresses as your subscribers sign up for your lead magnet.  WATCH  READ

HOW TO SET UP AN AUTOMATED EMAIL FOR A NEW SUBSCRIBER
Send new subscribers an email with a link to your lead magnet and introduce your business and
upcoming sequence of weekly emails.  WATCH  READ

HOW TO SET UP AN EMAIL SEQUENCE/CAMPAIGN
This is how you will distribute the link to your weekly content.  WATCH  READ

HOW TO SEND A ONE-TIME BROADCAST
This is how you will send "travel opportunity emails".  READ

HOW TO CREATE A SEGMENT
Learn how Segment filters work and how to target your subscribers.  WATCH  READ

EDITING A SEGMENT
How to edit an existing segment within your account.  WATCH  READ

EXCLUDING WITHIN A SEGMENT
Choose the subscribers who should and shouldn't receive your emails.  WATCH  READ

HOW TO FIND SUBSCRIBERS WITHOUT ANY TAGS
Determine a list of subscribers who don't have any tags.  READ

HOW TO ADD OR REMOVE TAGS AND SEQUENCES IN BULK
You can now delete or add tags and sequences to a group of subscribers using the bulk actions
feature.  READ

EDITING AND DELETING A TAG/GROUP
Learn how to edit your tag system as your business changes and grows.  WATCH  READ

CONDITIONAL EMAIL CONTENT BASED ON TAGS
Create more personalized emails, to your subscribers, based on tags.  READ

HOW TO TAG EXISTING SUBSCRIBERS
Add subscribers to one (or more) of your tags.  READ

MAILERLITE

FURTHER SUPPORT & TRAINING

https://www.mailerlite.com/video-tutorials/embedded-forms-overview
https://www.mailerlite.com/help/how-to-create-an-embedded-form
https://www.mailerlite.com/video-tutorials/drag-and-drop-editor
https://www.mailerlite.com/help/how-to-create-an-automation-workflow#new
https://www.mailerlite.com/video-tutorials/quick-start-campaign
https://www.mailerlite.com/help/how-to-create-and-schedule-a-campaign
https://www.mailerlite.com/help/how-to-send-a-campaign-to-an-individual-subscriber
https://help.convertkit.com/en/articles/2577659-how-to-create-a-segment
https://www.mailerlite.com/video-tutorials/how-to-use-segments
https://www.mailerlite.com/help/how-to-create-and-use-segments
https://help.convertkit.com/en/articles/4196158-editing-a-segment-in-convertkit
https://www.mailerlite.com/video-tutorials/subscriber-management-overview
https://www.mailerlite.com/help/how-to-create-and-use-segments#new/use-segments
https://help.convertkit.com/en/articles/2502646-excluding-within-a-segment
https://www.mailerlite.com/video-tutorials/exclude-groups-and-segments-or-blacklist
https://www.mailerlite.com/help/how-to-exclude-subscribers-from-a-campaign-or-an-automation
https://help.convertkit.com/en/articles/2502723-how-to-find-subscribers-without-any-tags
https://www.mailerlite.com/help/how-to-find-subscribers-after-they-sign-up
https://help.convertkit.com/en/articles/2971562-how-add-or-remove-tags-and-sequences-in-bulk
https://www.mailerlite.com/ultimate-guide-to-email-marketing/segmentation
https://help.convertkit.com/en/articles/2502586-editing-and-deleting-a-tag
https://www.mailerlite.com/video-tutorials/how-to-use-groups
https://www.mailerlite.com/help/how-to-create-and-use-groups
https://help.convertkit.com/en/articles/2502501-conditional-email-content-based-on-tags
https://www.mailerlite.com/blog/dynamic-email-content-and-how-to-set-it-up#how-to
https://help.convertkit.com/en/articles/2502659-how-to-tag-existing-subscribers
https://www.mailerlite.com/help/how-to-create-and-use-groups#new/add-existing-subscribers-to-group
https://www.mailerlite.com/help


FLODESK

HOW TO CREATE AN OPT-IN FORM & SEND AN AUTOMATIC EMAIL
Collect email addresses as your subscribers sign up for your lead magnet.  WATCH  READ 

HOW TO SET UP AN AUTOMATED EMAIL FOR A NEW SUBSCRIBER
Send new subscribers an email with a link to your lead magnet and introduce your business and
upcoming sequence of weekly emails.  WATCH  READ

HOW TO SET UP AN EMAIL SEQUENCE/ WORKFLOW
This is how you will distribute the link to your weekly content.  WATCH  READ

HOW TO SEND A ONE-TIME BROADCAST
This is how you will send "travel opportunity emails". 

HOW TO CREATE A SEGMENT/ AUDIENCE
Learn how Segment filters work and how to target your subscribers.  READ

EDITING A SEGMENT
How to edit an existing segment within your account.  READ

EXCLUDING WITHIN A SEGMENT
Choose the subscribers who should and shouldn't receive your emails.  READ

HOW TO FIND SUBSCRIBERS WITHOUT ANY TAGS
Determine a list of subscribers who don't have any tags.  

HOW TO SELECT AND MANAGE SUBSCRIBERS IN BULK
You can now delete or add subscribers to a segment or audience using the bulk selection feature. 
 READ

EDITING AND DELETING A TAG
Learn how Flodesk does all the tagging for you so you don't have to.  READ

CONDITIONAL EMAIL CONTENT BASED ON SEGMENTS
Create more personalized emails, to your subscribers, based on tags.  READ

HOW TO MERGE AUDIENCE SEGMENTS
Add two (or more) segments together.   READ

FURTHER SUPPORT & TRAINING

https://help.flodesk.com/en/articles/3200763-how-to-add-an-opt-in-form-to-your-website
https://help.flodesk.com/en/articles/3305268-how-do-i-create-an-opt-in-form
https://help.flodesk.com/en/articles/3305253-creating-your-first-email-with-a-freebie-attachment
https://help.flodesk.com/en/articles/3200747-design-a-welcome-email
https://help.flodesk.com/en/articles/3200783-how-to-create-your-first-workflow
https://help.flodesk.com/en/articles/3305466-how-do-i-get-started-with-a-freebie-opt-in-offer-on-flodesk
https://help.convertkit.com/en/articles/2577659-how-to-create-a-segment
https://help.flodesk.com/en/articles/3969554-filtering-your-subscribers
https://help.convertkit.com/en/articles/4196158-editing-a-segment-in-convertkit
https://help.flodesk.com/en/articles/3184163-how-to-use-segments
https://help.convertkit.com/en/articles/2502646-excluding-within-a-segment
https://help.flodesk.com/en/articles/6228911-how-to-remove-a-subscriber-from-a-segment
https://help.convertkit.com/en/articles/2502723-how-to-find-subscribers-without-any-tags
https://help.convertkit.com/en/articles/2971562-how-add-or-remove-tags-and-sequences-in-bulk
https://help.flodesk.com/en/articles/3969212-selecting-and-managing-subscribers-in-bulk
https://help.convertkit.com/en/articles/2502586-editing-and-deleting-a-tag
https://help.flodesk.com/en/articles/3217758-where-are-the-tags-in-flodesk
https://help.convertkit.com/en/articles/2502501-conditional-email-content-based-on-tags
https://help.flodesk.com/en/articles/3643268-conditions-101
https://help.convertkit.com/en/articles/2502659-how-to-tag-existing-subscribers
https://help.flodesk.com/en/articles/3704571-how-to-merge-audience-segments
https://help.flodesk.com/en/


Your
VISUAL BRAND



1 3

2 4

COLORS LOGO

TAGLINE COPY & IMAGES

Choose 3 brand colors

It's possible that you don't
have a tagline for your
business in place. If you do
not, that's OK. You'll find
that the copywriting work
that we do over the
weekend will give you the
clarity that you need to
come up with a great one!

Decide if you will use your
current logo or a
watermark (you will create
this on the weekend).

You will write all of the copy
on the weekend. 

We will provide all of the
images with the exception of
your headshot.

YOUR VISUAL 
BRAND DECISIONS



YOUR 
BRAND COLORS

Choosing your brand colors is like riding a roller-coaster. It's scary/exciting. It's a
good idea to start and then within minutes, it's not that fun anymore. But it's so
important!

To make this decision easier for you, I have created a video and provided you with
some helpful tools from our friends at Canva.

WATCH THE VIDEO COLOR WHEEL

INSPIRATION INSPIRATION

https://www.loom.com/share/110b4d73ea5f49e9bb097a673b0784e3
https://www.canva.com/colors/color-wheel/
https://www.canva.com/colors/color-palettes/
https://www.canva.com/colors/color-palettes/


Keep your focus on readability
Try not to be cute - be clear
Don't overthink it
Remember that the stunning images of destinations and experiences will be the hero on
your website, not the fonts.
Keep it to three, you can also use one font twice if you like.

It's now time to select your font pairings for your travel business. 

I've made it very easy for you by making you a quick video tutorial and then giving you a
selection of 30 font pairings to choose from thanks to our friends at Canva.

Pro-Tip

1.
2.
3.
4.

5.

If for some reason you don't like the fonts when your website is done, it's actually very easy to
do a universal change. It's something you'll be confident doing yourself in a matter of minutes.

WATCH THE VIDEO FONT OPTIONS

YOUR 
FONT PAIRINGS

https://www.loom.com/share/27035bba838c47eea10ddf751a88874f
https://www.canva.com/learn/the-ultimate-guide-to-font-pairing/


Legal
DOCUMENTS



The website's terms and conditions—also called “terms of use" or “terms of
service"—lay down the ground rules for users visiting your website and

serve as a binding agreement between you and the user, or website
visitor. 

 
The website terms and conditions protect you from legal liability should a

dispute arise.

ROCKETLAWYER

Website
TERMS & CONDITIONS

https://www.travelmarketingandmedia.com/smarttools


A Privacy Policy is a statement or a legal document that
states how a company or website collects, handles, and

processes the data of its customers and visitors. 
 

It explicitly describes whether that information is kept
confidential, or is shared with or sold to third parties.

ROCKETLAWYER

Privacy
POLICY

https://travelmarketingandmedia.com/smarttools/


Your
HEADSHOT



CREATING AN EYE-CATCHING

An outdoor photo with great
lighting. Boost the color with

free apps.

Remove the background in
Canva or with a clipping tool.

Place your image into a circle
shaped frame.

Use your brand colors to
create a frame.

headshot



GET READY FOR THE 
LIVE EVENT

Strong WiFi

A folder with your files ready

Notepad & pen

Peace

Snacks

Completed briefing form

Confidence. You've got this!

Chargers



Further
LEARNING



FASTRACK YOUR 
TRAVEL MARKETING KNOWLEDGE

LISTEN NOW

BINGE LISTEN

http://www.travelmarketingandmedia.com/podcast


SURF THE NET

Spend time looking at your preferred suppliers websites.
Download their e-Brochures and look at the way they

market. Look at the photos they use, the words they use, the
experiences they choose to describe, the destinations they

show off. This will help you to narrow down your own
choices.

MY FAVORITE AUDIBLE

This revolutionary method for connecting with customers
provides listeners with the ultimate competitive advantage,
revealing the secret for helping their customers understand
the compelling benefits of using their products, ideas, or
services. 

CALL MARKETING!
If you can speak with someone from the
marketing department or at least a BDM from
your preferred suppliers to learn more about how
they market their products and who their
audience is, that would be time well spent.

NOTHING HAS CHANGED MY MARKETING
MORE THAN THIS BOOK.

IF YOU ONLY SPENT TIME RESEARCHING
ONE THING... IT WOULD BE THIS...

WEBSITE IN A WEEKEND

IF YOU'RE BORED...




